
“Two Ways a Woman Can Get Hurt”:  Advertising and Violence 

Part I 

With a partner, please discuss and respond to the following considerations: 

1. What is the potential rhetorical purpose for Kilbourne beginning the essay with a direct comparison of sex in 

advertising to pornography?  What aesthetic does the author wish to establish right from the beginning?  After 

a first read of the piece, do you believe this to be a valid and effective connection? 

2. Kilbourne sites several ads as having been used in what we would consider to be “mainstream” outlets (New 

York Times, The New Yorker, a city bus).  She does this in part to argue that pornography must at this point 

“be considered mainstream” (489).  Kilbourne speaks of the power of advertising to influence potentially 

deviant behavior, particularly toward women—to what level are you concerned that “sex” in advertising, that 

“pornography,” has become almost central to our society?  Do you legitimately fear these constant images 

encourage deviant behavior, particularly toward women? 

3. “Pornography is more dangerously mainstream when its glorification of rape and violence shows up in mass 

media, in films and television shows, in comedy and music videos, and in advertising” (489).  What examples 

can you think of from recent media where we might argue that women are being objectified, where we might 

see a “glorification of rape and violence”? 

4. Review paragraphs five and six, page 492-4.  Discuss the semantics of Kilbourne’s assertions here, and 

debate the level to which you agree or disagree and why: 
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