


Human beings argue:

 To justify what they do and think, both to themselves and to their 

audience

 To possibly solve problems and make decisions



Why do we argue?

Please discuss this with a partner next to 

you

Think about the last argument you were in…

1. Who were you arguing with?

2. What were you arguing about?

3. Describe both sides of the argument.

4. What strategies/points did each side make in order to defend 

their argument?

5. Who was most successful in the end?



 Claim – Your basic belief about a particular topic, issue, event, or 

idea 

 Counterclaim – A solid and reasonable argument that opposes or 

disagrees with your claim 

 Rebuttal – A written or verbal response to a counterclaim. The 

object of the rebuttal is to take into account the ideas presented in 

the counterclaim and explain why they aren’t persuasive enough, 

valid enough, or important enough to outweigh your own claim. 



Support – Your specific facts or specific evidence used to 

support why your claim is true 

Refute – Argue against a position or prove it to be wrong

Qualify – A “partly-agree” stance in which you agree (in 

part) with another person’s argument or position, but 

also disagree with part of it. 



 Rhetoric: the art of communicating ideas; written or spoken 

 Persuasive rhetoric: reasoned arguments in favor of or against 
particular beliefs or courses of action.  

-MLK used persuasive 

rhetoric in his piece 

“Stride Toward Freedom”



 The rhetorical situation includes the circumstances for which you 

communicate:

 The writer/speaker

 The audience

 The topic

 The purpose (to persuade, to inform, to entertain)

 The context and culture for which you write

 The relationship between the writer/speaker and the audience is essential. 

In order for the writer/speaker to be successful with his argument, he must 

understand his audience.



 Should engage both the mind and emotions of the audience

Make your audience think the problem is important enough for them to care about

 Shows that the writer’s position has a firm moral basis

There are three important appeals used in persuasive argument:

 Logos :Logical appeals 

 Pathos: Emotional appeals

 Ethos: Ethical appeals



Ethos (or ethical appeal) is a source’s credibility. When 

determining a source’s credibility, consider possible bias, 

sincerity, trustworthiness, intelligence, character, 

expertise, or even vocal quality, word choice, eye 

contact, and gestures. 



From whom are you more likely to buy 

a Kindle Fire HD?   This source:



Or this one:



You heard that Lil Wayne is on the 

verge of death. Do you check:



Or:



You’re doing a research project on animal 

testing. Do you trustingly use this source:



Or this one:



You’re looking for commentary for 

your current event assignment. Do 

you trust one of these people:



Or one of these people:
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 Logos (or logical appeal) is the appeal to the 

intellect or to the rational side of humans. It relies 

on the audience’s ability to process statistical 

data, facts, examples, or testimony in logical 

ways and to arrive at some conclusions.



 In fact, to treat their own aches and pains, the medicine 
doctors use most is the medicine in Advil®.†
†Based on a survey of doctors

 In 2011, 9,878 people died in drunk driving crashes - one 

every 53 minutes

National Highway Traffic Safety Administration FARS data, 2012.



 Pathos (or emotional appeal) is an appeal to human emotion. 

These equate with psychological appeals and are aimed at our 

emotional hot buttons. Several deep-seated values or virtues 

are justice, good judgment, generosity, courage, temperance, 

and wisdom.



They may try to make you laugh



They might make you angry…



They often make you sad…

 They may make you cry!

A police officer helping staff and 

students flee Sandy Hook Elementary
Parents leaving the scene

http://ec2-54-245-244-125.us-west-2.compute.amazonaws.com/ad/77C4/aspca-silent-night


 If you can include a combination of these three 

elements in your persuasive speaking and writing, you 

will appeal to your audience’s emotions, sense of 

reasoning and belief in you, and therefore your writing 

will be more convincing. 

 Let’s look at a couple of examples and see if we can 

identify if the example is using Ethos, Pathos, Logos or 
all three.



I have been married for 58 

years, and I can tell you that he 

will not be a good husband to 

you.

Example 1: 



Ethos – The persuader is an authority on 

marriage.  They have been married for 

almost 60 years.  That is a lot of 

experience.

I have been married for 58 years and I can 

tell you that he will not be a good 

husband to you.



My friend, who has a PhD in nutritional 

science, says that we should eat 

fewer calories if we want to lose 

weight. 

Example 2: 



Ethos – this information is coming from a 

nutritional scientist.  They have studied nutrition 

and what is good vs. bad for the body.  

My friend, who has a PhD in nutritional science, 

says that we should eat fewer calories if we 

want to lose weight. 



You love your dog; so buy this dog food, 

as it will help him to get all of the 

necessary and vital nutrients.

Example 3: 



Pathos – Using descriptive language and 

imagery evokes emotion.  

You love your dog; so buy this dog food, as it 

will help him to get all of the necessary and vital 

nutrients.



Just eat and stop complaining.  Do you 

know how many children in Africa are 

starving and would give anything to have 

that plate of food?

Example 4: 



Pathos – Using language that evokes guilt.  

Persuading the listener/reader to eat their food 

without complaining.

Just eat and stop complaining.  Do you know 

how many children in Africa are starving and 

would give anything to have that plate of 

food?



 I have not eaten meat for 8 years, and I’m fit 

and healthy; you can’t argue that 

vegetarianism is always unhealthy. 

Example 5: 



 Logos – This is an appeal to logic.  By using the 

logical process ‘if this…then that…’ you are 

convincing your audience through rational 

thought.

 I have not eaten meat for 8 years, and I’m fit 

and healthy; you can’t argue that 

vegetarianism is always unhealthy. 



We have conducted this experiment 57 

times and we get the same results every 

single time.

Example 6: 



 Logos – Using research and statistics to back up 

your argument.

We have conducted this experiment 57 times 

and we get the same results every single time.



I need my own car. It would make me 
more independent, improve my life and 
less reliant on you.  It is not fair to you that 
you have to always work around my 
schedule.  My friend has had his own car 
for over a year now and it has enabled 
him to help his family out more and his 
mom does not have to wait to use the 
car.  

Example 7: 



I need my own car. It would make me 
more independent, improve my life and 

less reliant on you. It is not fair to you that 

you have to always work around my 
schedule. My friend has had his own car 
for over a year now and it has enabled 

him to help his family out more and his 

mom does not have to wait to use the 

car.  

Logos –

logical 

process.  

Supporting 

your claim

Ethos – his friend 
has had his own 

car for a year 

and it is really 
working for his 

family.

Pathos –

creating 

an 

emotional 

response.  

Rhetorical 

question.



Tone: the author’s attitude or feelings toward his 
or her subject matter

Conveyed through diction
 Diction- Word choice. When writing, use 
vocabulary suited for the given purpose. Words 
that have almost the same denotation 
(dictionary meaning) can have very different 
connotations (implied meanings). Diction can 
be formal, casual, slang, positive or negative.



Label each sentence as formal, casual, or slang based on 

its diction.

 Let’s go get some dinner.

 It is vital to understand the text one reads.

 Computers are a pain in the neck.

 The Mona Lisa looks weird from up close.

 Pickett’s charge at the Battle of Gettysburg was surely an awe-inspiring 

sight.



Denotation- Literal or dictionary meanings of a word

Connotation- Meaning of a word based on implication, or 

shared emotional association with a word

Voice- Distinctive style or manner of expression of an 

author or narrator



In the following sentences, choose between the words in 

parentheses to make the sentence have as negative of a 

connotation as possible.

 The leader was his nation’s most (notorious, well-known, famous) 

advocate.

 Immigrants (thronged, flocked, swarmed) to the large cities.

 A (trim, skinny, slender) woman entered the room.

 The man was (inebriated, drunk, intoxicated).

 Where did you get that (dog, pooch, mutt)?



Elevated language: people tend to give more 
credence to someone who sounds intelligent

Rhetorical questions: Questions that don’t require 

answers—the answers are considered obvious
 Ben Franklin: “From such an assembly can a perfect product be expected?”



Repetition: repeating a point to emphasize its 

importance
 Expressing ideas in the same way also shows the audience that those points are 

connected.

 MLK:  “I have a dream…” 



 Allusion: a reference to a person, 
place, event, or literary work with 
which the author believes the 
reader will be familiar

 Patrick Henry warns colonists not to 
be “betrayed with a kiss” (a Biblical 
allusion to the Apostle Judas, who, 
with a kiss, identified Jesus to Roman 
soldiers)



 Simile: comparison using like or as

Abigail Adams writes that power and liberty 
are like heat and moisture

Metaphor: comparing one thing to another 
NOT using like or as

Adams writes, “our country is…the first and 
greatest parent.”



Parallelism: repeating a grammatical 

structure

Abraham Lincoln: “With malice toward 

none; with charity for all…”

What you see is what you get. 

A penny saved is a penny earned. 


