
Chapter 11.2
Marketing Research



Define Mass Market:
Marketing to broad categories of 

people.

To increase market share, firms 
must take customers away from 
competitors.

Developing customer loyalty
requires an even deeper 
understanding of customers.



Define Market Research

◦The process of determining 

what customers want.



6 steps in the process of market research:

1. Define the Problem: 

◦ The problem usually centers on how to 
improve one or more of the marketing 
functions. – what do you want to 
accomplish?  (ex:  to increase the volume of 
ticket sales while maintaining current profit)

2. Analyze Current Conditions:

◦ Analysis includes examining sales volume, 
customer data, and advertising to understand 
current conditions. – what are you doing 
right now?



3. Develop the Process for 
Collecting Data: 
◦ Either through personal interviews, 

surveys or questionnaires. – how will 
you collect your data, what will 
you use?

4. Collect, Organize, and Analyze 
Data:
◦ After collecting data, marketers must 

then interpret and analyze it. –
analyze your data/results



5. Determine a Solution to the Problem: 

◦ Based on the data, recommendations will be 

made to change the current conditions. –

based on the data what needs to be 

changed?

6. Evaluate the Results form the 

Changes Implemented:  

◦ Companies must determine whether the 

changes actually resulted in the solution to 

the problem. – did the changes work?



 Define Data Mining:

◦Digging up data needed to make 
decisions.

 What is the Nielsen Media Research 
firm and what do they do?

◦ An important marketing research firm that 
is based on actions rather than opinions.

◦ Estimates the number of people who are 
going to be watching a show 

◦ Take a sample (around 10,000 homes) and 
record their viewing habits.



 Define Sample:

◦ A small number of the total market.

Nielsen EDI 

◦ the entertainment data division of Nielsen

◦ provides information about U.S. movie 
attendance during school holidays and 
weekends to the entertainment industry.

◦ the service is sold as a “strategic 
marketing tool” for the K—12 audience.”



Nielsen TV Ratings

http://www.nielsen.com/us/en/about-us.html


What measures the success of 

movies?

◦ The per screen average attendance 

◦Weekend-to-weekend percent 

changes in attendance.

 People are often reluctant to answer 

personal questions for market 

researchers,

 However, they frequently supply the 

information in return for something 

they want. (ex:  free tickets)



Define Survey:

◦A method of research through 

which information is gathered from 

people directly through the use of 

interviews or questionnaires.

Define Questionnaire:

◦A written list of questions designed 

to gain information about an 

identified problem or unknown.



11-2 Activity

Find the 5 Highest Grossing Movies of All Time (don’t take 

into account adjusting for inflation)

www.boxofficemojo.com

 List them and total revenue.

 What is the Genre of the movies?

 Target Market of each film (age, gender, 

interests)

 What do all of these movies have in common?

 Would you see these movies?  Why/why not? 

 Did you see these movies?  Did you enjoy it?  

Why/why not?

http://www.boxofficemojo.com/

