
CHAPTER 9

9-2 Customized Entertainment



SECTION 9-2

Economic Utility

Amount of satisfaction a person receives from using 

a product or service

Marketers are always trying to increase the 

economic utility of their products, services, or events.

Form Utility

 Improving the physical characteristics of a product 

or service

 DVD’s

 iPods/MP3 players VS



SECTION 9-2
 Time Utility

 Making a product available when a customer wants it
 American Flags around July 4th

 Halloween Costumes and candy in October

 Place Utility
 Product is available where the consumer wants it

 Stores stock products that people will buy

 Movie made available for home viewing

 Possession Utility
 Making the product available at a price consumers can 

afford

 Financing options are available
 Best Buy TV financing

 New car financing

 Renting a movie



SECTION 9-2

Bandwidth

Technical term for the capacity of communication 

channels

The greater the bandwidth the faster the speed

This is the reason the computers occasionally run 

slow at Plainfield South

Clickstream Data

Allows electronic marketers to gather information 

about the websites you visit.

 It’s collected at each “mouse-click”

 Google bases their advertisements on what you search



SECTION 9-2

Cookies

Small data file placed on your 

computer hard drive

Collects information about the 

web sites you visit

Helps marketers identify which 

advertisements/pop ups to show 

you based on the websites you 

visit.



SECTION 9-2 ACTIVITY

 Choose a popular children’s movie and research all of 
the different retail merchandise that is available 
related to that movie.

 List at least five products and how much each of the 
products cost.  (If you cannot find five you need to 
choose a different movie.)

 Why do you think merchandise related to movies has 
become so popular?

 If you could create a piece of merchandise for the 
movie you listed above what would it be and how 
would it be used to market the movie?


