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ENDORSEMENTS

Endorsements
A person’s public expression of approval or 

support for a product or service.
Endorsements are a promotional tool rather 

than a form of sponsorship.

 The FTC, or Federal Trade Commission clarifies 
examples of what is and is “not” an endorsement.  

 For example, a film critic’s comments, if used by the 
filmmaker in an advertisement arelegally
endorsements.
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 FTC Legal Restrictions of Endorsements

Endorsements must always reflect the 
honest opinions, findings, and beliefs or 
experiences of the endorser.

The endorser must have real experience 
with the product.

The endorsements may not contain any 
deceptive  or misleading statements.  The 
statements must be able to be substantiated 
by the advertiser.
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 FTC Legal Restriction of Endorsements Continued

 Endorsements may not be presented out of context 
or reworded so as to distort in any way the 
endorser’s opinion.

 The endorser must use and continue to use and 
believe in the product for as long as the endorser is 
used in the advertisements.

 If the product changes in any way, the company 
must notify the endorser, and the endorser must 
continue to use and believe in the new or revised 
product.
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 3 Advantages To Using Endorsements

1.  Consumers will buy products endorsed 
by celebrities more often than products 
that are not endorsed.

2.  Viewers, listeners, and fans are less 
likely to turn off a commercial 
featuring a celebrity than a commercial 
featuring a fictitious character.

3.  Consumers tend to believe celebrities, 
especially those who are chosen for 
their good public image.
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3 Disadvantages To Using 
Endorsements

1.  Endorsements are very 
expensive to the sponsoring 
company.

Lebron James signed a lifetime deal 
worth that a reported $1B with Nike
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2.  The endorser may not agree to 
endorse one product.
Michael Jordan has endorsed:

Gatorade

Nike

McDonald’s

Rayovac

MCI

Sara Lee

Hanes

This creates the 
possibility of 
consumers’ doubting 
the sincerity of the 
endorser.
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3.  The risk of negative publicity if the 
endorser commits a crime or a serious 
social blunder.

Tiger Woods

Michael Vick

Ray Rice

Lance Armstrong
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 What Do Businesses Look for in an Endorser?

 1.  Someone with a positive, charismatic, 
trustworthy image who is respected by 
consumers.

2.  A celebrity most consumers know.

3.  A celebrity whose career is in process.

4.  Someone who presents few risks.

5.  Someone who has a believable 
relationship with the product.



Celebrities Endorsements Deals

 Endorsements

http://www.therichest.com/expensive-lifestyle/money/10-of-the-highest-paid-celebrity-endorsement-deals/


4-4 Activity

 Choose three celebrities or athletes and 
answer the questions below:

 1.  What products do they endorse? (Use the internet 
to research the answer to this question.)

 2.  Why do you think the companies chose them to 
endorse their product?

 3.  Do you think they are a good fit for the products 
they endorse?  Why or why not?


