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Marketing Products and Services 
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Chapter 4.1 



 Many businesses want to align themselves with a 
sports team or athlete.

 How much money was spent on advertising in 
2002?

$117.3 billion

 How much of that total was spent on 
Internet advertising?

$5.7 billion



 Sports sponsors fully understand the size of the 
sports audience.  

 These sponsors are successful because if the 
audience wants to see the game, or the athlete, they 
have to see the advertisements (captive 
audience).

 The elation that some fans feel about a team 
victory is also very powerful, as evidenced by 
rioting after college and professional sports 
championship games.



 Many fans overlook an athlete’s tasteless or criminal 
behavior as long as he or she still scores or 
entertains.
 Examples?

 Kobe Bryant
 Michael Vick
 Tiger Woods

 WNBA and Women’s World Cup Soccer players are 
members of the first generations of girls who grew 
up with sports as a real option and a regular activity.  

 Thanks are due in part to Title IX, the prohibition 
against gender discrimination in school programs that 
received federal funds.



List some of the products that Tiger Woods endorsed?
 Nike Golf
 EA Sports (video games)
 Upper Deck (sports cards)
 Gatorade
 Accenture (management consulting)
 Gillette
 AT&T
 Tag Heur (luxury sports watches)
 American Express
 Rolex
 Buick

How much money do you think Tiger Woods lost in 
endorsement deals due to his extramarital affairs?

 Approximately $23 to $30 million





Mass Marketing: 

Using a single 
marketing plan to reach 
all consumers.



Marketing Cycle –

Marketing through sports is an 
interconnected process.



First…
a company buys the 
rights to advertise 
during a game or to use 
a logo on products it 
makes.



Next…
television and radio stations 

and networks sell broadcast 
time to teams and their 
sponsors.

Finally….
the consumer buys the products 

advertised during the game.



 Many companies hire outside consulting firms to 
help them advertise their products through sports.  

 Other companies have started their own special 
sports marketing groups within their 
marketing departments.

 One of the largest marketing-information firms is 
ESPN Sports Poll.

 Done via phone interviews

 Collects data on sports fans’ tastes and interests

http://espn.go.com/sportsnation/polls

