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Sponsor:

A person, organization, or 
business that gives money or 
donates products and 
services to another person, 
organization, or event in 
exchange for public 
recognition.



9 Reasons Companies Sponsor Sporting 
Events:

1.  To increase sales.

2.  To introduce a new product or service to a 
large audience.

3.  To compete where many potential 
customers are in one place.

4.  To be identified with an event in which the 
target market is interested.



5.  To earn the goodwill of the 
audience.

6. To show their commitment to the 
community.

7. To enter new markets.

8. To entertain clients, employees, or 
potential customers.

9. To enhance the companies’ image.



A business becomes a sponsor to 
receive a guaranteed amount of 
exposure, recognition, or
acknowledgement.

Chicago White Sox Sponsor Pamphlet

Return:

The profit the sponsor earns from its 
support of an athlete or team.

http://chicago.whitesox.mlb.com/cws/sponsorship/


Niche Marketing:

Involves researching a target market to 
determine the specific items or services 
a small group of people will buy.

Example?

Men 25-34 & Women 13-17

Nascar

One of the most sought after target markets 
today is young men ages 12 to 34.



 Sponsors try to appeal to a diversified market 
while introducing their products to new target 
markets.

 Minor league baseball games use a wide array of 
marketing strategies to increase the number of 
fans attending games.
 Examples 

Playgrounds

Running the bases

Fireworks 

http://www.milb.com/index.jsp?sid=t446


 Affinity Sports:

These are niche markets whose 
participants are just as passionate about 
their sports as are enthusiasts of the 
more traditional sports.

Examples? 

Fishing

Frisbee golf

Bags

Rope Jumping



What are some examples of the backlash against 
sports sponsorships by tobacco?

“Multistate Settlement Agreement of 1998”:
Ended tobacco ads on television

Sponsorship is prohibited for: 

Concerts, Football, Baseball, Soccer, 
Hockey

Events where participants are under 18 

Limited to sponsorship of one event and one brand 
per year per business.



Sample Cigarette Magazine Ads



4-2 Activity

 You are in charge of getting sponsors for the NASCAR 
Race at Chicagoland Speedway in Joliet.  

 The greatest percentage of NASCAR fans are Males age 25-34.

 List 5 products/services you would contact about 
sponsoring the race.  

 Explain why these would be wise choices for the target group.

 Pick your favorite company/product/service and 
rename the Joliet Race

 It was known as The LifeLock.com 400

http://www.chicagolandspeedway.com/Media/Videos/R1-Videos/RacingOneCast-7-13-2008flv.aspx?q=2008+LifeLock+400

