
Section 1-2:  Sports 
Marketing



Using sports to market products
 In order to promote and sell products and 

services, a company must know the needs
and wants of the target market.



A company must first identify the customer.
 Target market
 Specific group of people you’re trying to reach



 Five examples of demographics
 Age ranges in the group
 Marital status
 Gender
 Educational level
 Attitudes and beliefs
 Income

Disposable income
 Income that can be freely spent



 Ideally, a company will try to find out why 
the consumers in a target market choose the 
specific items they buy.



What is one reason why people wear clothing 
that has the logos of their favorite teams?
 Team Loyalty
 Value of the Merchandise
 Some consumers feel more successful themselves



New sports markets offer new opportunities 
for endorsement and marketing.



Ambush Marketing
 Instead of sponsoring an event – companies will 

have promotional items at the event
 Attempt to “ambush” consumers with info
 Example:
 Peak Antifreeze and Motor Oil Indy 300 in Joliet
 Peak Antifreeze and Motor Oil is the sponsor
 Other companies will have promotional items at the 

race as well
 These companies are partaking in “ambush 

marketing”



Gross Impression
 Number of times per advertisement, game, or 

show that a product is associated with an 
athlete, team, or entertainer

 Often very subtle



 The popularity of teams and sports figures is 
based almost completely on continued 
winning.



 Timing is extremely important when 
marketing sporting goods.

 Fans want merchandise of winning teams
 Blackhawks



 Logo Recognition Activity



Using the sheet provided to you, design a 
new logo each of the industries listed.  You 
decide on the type of company that it is and 
its name.  Explain what the logo represents 
and why it will be successful.  Your logos 
should not resemble current logos.


